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 Design a methodology to evaluate economic contributions of a Shared Use 
Path or system 
 Consistent 

 Replicable 

 Apply methodology to 4 case studies over 3 years 

Project Objective 



 Develop Methodological Structure 

 ID candidate SUPs to Study 

 Develop and Implement Case Study 
Plans 

 Prepare Case Study Summary Reports 

 Develop Final Report 

 Great Trails State Mapping 

 Albemarle Region Mapping Project 

 

 

 

 

Project Overview 
 

 3- year project (Mar 2015-Feb 2018) 

 Advisory Input 
 NCDOT Division of Bicycle and Pedestrian 

Transportation 

 Department of Commerce 

 NC Parks and Recreation 

 NCDOT Strategic Planning 



 

    Economic Contribution Factors 
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 Has state or regional significance 

 Has good opportunities to capture economic revenue 

 No new trail construction, maintenance, or detouring 

 Is relatively “established” 

 Has ability to demonstrate transportation function 

 Are geographically dispersed  

 Have good mix between urban and rural 

 

 

Selection Criteria 



Trail Year 1 Year 2 Year 3 

American Tobacco Trail 

Brevard Greenway 

Duck 

Little Sugar Creek 

Candidate SUPs  

1 

4 7 

3 6 

2 

5 

8 



Year 1 Case Studies - Overview 
Brevard Greenway American Tobacco Trail 

Collection 
Dates 

Wednesday, Oct 14 
Saturday, Oct 17 

Thursday, Oct 8 
Sunday, Oct 11 

Time 7 AM – 7 PM, each day 7 AM – 7 PM, each day 

Trail Length 4.8 miles 22 miles 

Stations 3 10 

Staffing 
(2 surveyors,  

1 counter) 
9 32 

CCS Transylvania Activity 
Center (10/13/2015) 

Highgate Dr. ( 09/17/2014) 
Lakewood Ave. (10/6/2015) 
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Surveys Collected 
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Station Name No. 
Surveys Percent 

1 US 64 Intersection 138 51% 

2 Transylvania Activity Ctr. 93 34% 

3 McDonald’s 39 14% 
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1 Bridge over Lakewood 203 8% 

2 MM 1 /Lawson St. 98 4% 

3 Cornwallis Rd. 79 3% 

4 Cook Rd. 173 7% 

5 Southpoint Crossing 367 15% 

6 MM 7.5 / Southpoint Mall 215 9% 

7 Herndon Park 311 13% 

8 New Hope Church Rd. 373 16% 

9 White Oak Church Rd. 338 14% 

10 New Hill Olive Chapel Rd. 244 10% 

38% 
N of  
I-40 

62%  
S of  
I-40 



Activity on Trail 
BREVARD GREENWAY AMERICAN TOBACCO TRAIL 
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Round Trip Through Trip 

Brevard Greenway American Tobacco Trail 

Round vs. Through Trips 



3% 3% 
8% 

86% 

Brevard Greenway 

Travel to/from work or school 
Travel to/from cultural attraction/entertainment/leisure activity 
Travel to/from dining/shopping/running errands 
For exercise/recreation/sightseeing 

3% 
2% 3% 

92% 

American Tobacco Trail 
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Brevard GWY American Tobacco Trail 

Average Trip Distance 



Avg. Age Max. Age Min. Age (n) 

Brevard 
Greenway 

52 94 18 250 

ATT 44 86 18 1677 

Age on Trails 
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Gender On Trails 

Brevard Gwy ATT 



32 

18 

23 

47 

33 

31 

10 
11 

Brevard GWY 

less than $25,000 $25K-$34,999 $35K-$49,999 
$50K-$74,999 $75K-$99,999 $100K-$149,999 

72 61 

117 

210 

213 329 

174 

212 

American Tobacco Trail 

Household Income 



1% 

6% 

17% 

4% 

35% 

37% 

Brevard GWY 

Some High School High School 
Some College Business/Technical School 
College Advanced Degree 

1% 2% 

9% 2% 

38% 

48% 

American Tobacco Trail 



Deliverables to Come 
 Longitudinal Studies (ATT and Brevard Gwy) 

 2 Interim Findings Reports (“snapshot” analysis) 

 1 Final Technical Brief (comparative analysis across years) 

 Cross-Sectional Studies (Duck Trail and Little Sugar Creek Gwy) 
 1 Technical Brief (“snapshot” analysis) 

 Final Summary Report  
 Brochure-style 

 High quality graphics 

 Summarizes highlights from all case studies 

 Full Report 





Great Trails State: Background 

“Support the completion of 
statewide and regionally 
significant bicycle and 
pedestrian systems in order to 
provide transportation options 
and promote the ‘great trails 
state’ brand.”  



Purpose of the Booklet 

• To highlight & promote great 
trails throughout the state, 
encouraging further use and 
support for trails among 
residents, visitors, and 
decision-makers. 

• Just a sampling of NC’s 
greatest trails 

• Booklet may be updated in 
future years to feature more 
trails 
 



The Great Trails State Booklet 
• Funded by NCDOT, NCDPR, 

and other state agency 
partners 

• Written and designed by Alta 
Planning + Design, with 
direction and support from 
ITRE 

• Inaugural edition – updates 
expected in coming years 



Challenges in Trail Selection 
Considerations/Criteria: 
• Geographic distribution 
• Variety in trail types (paved, 

natural, paddle) 
• Variety of settings (State Parks, 

urban, and rural) 
• Focus on completed, longer-

distance trails (generally, at 
least 5 miles) 

• Public input from 
WalkBikeNC.com (asking 
people about their favorite 
trails) 





















Thank You! 
QUESTIONS? 

Sarah O’Brien 
skworth@ncsu.edu 
 
Matt Hayes 
matthayes@altaplanning.com 
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